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INTRO

The City of Tigard ’s brand conveys
our purpose, how we serve the
community and how we support the
city’s mission, vision and values. This
information is intended to help staff
better serve the public through clear,
consistent and compelling written
and visual communication.

This guide provides a framework
for logo standards, typography, and
color, and provides examples of the
system in use. These guidelines will
help you create materials that are
distinct and recognizable, visually
positioning the City of Tigard as
“an equitable community that is
walkable, healthy, and accessible
for everyone.”

The guide is an evolving document.
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THE LOGO 06O

City Logo Primary Logo

The City of Tigard’s primary tricolor logo is the most recognizable
symbol of our brand. It was designed to reflect our community and
embody the city’s vision to be “An equitable community that is
walkable, healthy, and accessible for everyone.” T e CITY OFd
The secondary Logo is the alternate version of our logo that is used I g a r
when horizontal space is limited.

The City of Tigard logos are available in Spanish. (see pg. 7)

Requirements

The primary and secondary logos are the preferred options for use on

city-branded materials. If necessary, the logo is also available in several

monotone versions to ensure appropriate contrast on colored or busy Secondary LogO
backgrounds. These versions are available in the city’s branded primary

blue, black, and white.

Tigard
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LOGO STRUCTURE & SIZE €6 O

Clear Space

The City logo must always maintain a minimum distance, or “clear ! Tlga rd
space,” from graphics, text elements, and the edges of the paper or
digital materials to which it is added. To ensure maximum visibility,
readability, and consistency, this required space is defined by the
bowl, or lower circular base, of the “d” in “Tigard.” This clear space
applies to the entire City logo, as illustrated below in gray.

1.5 inches wide

CITY OF

. AL Bowl of the “d”is the
"“‘. W [
g a rd " clear space distance. Tlg a rd

¢ 0.86 inches wide

Minimum
Reproduction Size

In addition to maintaining clear space, the logo’s
integrity depends on keeping it at a legible

size. For accessibility purposes, the logo should
CITY OF never be used at less than 1.5 inches wide for
TI a rd““:" Bowl of the “d”is the the primary logo and 0.86 inches wide for the
g ---_.' clear space distance. secondary logo.
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INCORRECT USAGE 06O

 Figard gard gard
Don’t crop the logo. Don’t stretch the logo. Don’t tilt or rotate the logo.
Don’t change the logo colors Don’t put the tricolor logo on dark colors. Don’t put the white logo on light colors.

Don’t add drop shadow to the logo. Don’t add embellishments to the logo. Don’t remove elements from the logo.

a « CITY OF TIGARD - BASIC BRANDING BOOK



LOGO VARIATIONS @6 O

Primary & Secondary Logos

The primary and secondary logos are the preferred options for use on city-branded materials. If necessary, the logo is also
available in several monotone versions to ensure appropriate contrast on colored or busy backgrounds. These versions are

available in the city’s branded primary blue, black, and white.

— | €8 Tigaid

e CITYOF

4 Tigard

| |

K

T| A Tigard | | Tigard | [ILELD

gard

CITY OF

e Tigard

— Tigard

CITY OF

Spanish Logos

These logos are for use with materials
translated from into Spanish.

Tigard

Tigard
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BRAND COLORS 0O

Color is our second most important brand element. Pairing our logo with a consistent color palette is the single best way to
develop brand awareness for the City of Tigard.

Primary Palette

The City of Tigard’s primary color is the
Tigard Blue and should be the main
color used for all branded materials. The
secondary color of Tigard Green is also

Tigard Blue Tigard Green

Pantone 281
CMYK 10017210132

Pantone 362

to be used, but not as prominently as CMYK 7010110019

the Tigard Blue. The remaining accent RGB 0611125 RGB 741169 | 66

color palette serve as support and have Hex #003D7D Hex #4AA942

limited use.

Accent Colors

Medium
‘ Orange ‘ Blue ‘ Aqua Gold

Pantone 362 Pantone 7683 C Pantone 325C Pantone 7548 U
CMYKO0|/56/87/0 CMYK 791511131 CMYK65/0/51/0 CMYK2(/18198 /0
RGB 245 | 137 | 59 RGB 65 | 115 | 167 RGB 75 | 191 | 171 RGB 250 | 203 | 17
Hex #F5893B Hex #4173a7 Hex Code: 4BBFAB Hex Code: FACB11
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TYPOGRAPHY* @©® O

Segoe Ul LIGHT

ABCDEFGHIUKLMNOPQRSTUVWXYZ

Segoe Ul is a Microsoft sans-serif font. It was abcdefghijkimnopgrstuvwxyz

designed to be user-friendly and legible. This 0123456789 1?@#$%A&*()_+ <>/

font may be used for body copy and headlines

when preparing documents for print if users do REGULAR

not have access to Adobe fonts. ABCDEFGHIJKLMNOPQRSTUVWXYZ

abcdefghijklmnopgrstuvwxyz

0123456789 1?@#$%A&*() +<>/
*
Please note that these ITALIC
fonts are only substitutes ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopgrstuvwxyz
for those users who 0123456789 1?@#3%A&*() +<>/

don’t have access to

Adobe fonts. If you are
an Adobe Creative Suite

REGULAR
user, please use the Lato ABCDEFGHIJKLMNOPQRSTUVWXYZ
fonts on the next page. Lato is a versatile sans-serif font that is well- abcdefghijkimnopgrstuvwxyz

suited for both print and digital media. This font 0123456789 ?@#$%"&*()_+<>/
is also for users who do not have access to

Adobe fonts. BOLD
ABCDEFGHIJKLMNOPQRSTUVWXYZ

abcdefghijklmnopqrstuvwxyz

0123456789 1?@#$%"&*()_+<>/
ITALIC
ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopqrstuvwxyz
0123456789 ?@#$%"&*()_+<>/
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TYPOGRAPHY @6

Proxima Nova

This Adobe sans serif font is intended for body
copy and text applications. The full typeface
family includes sixteen fonts. Eleven point is the
acceptable standard font size.

Proxima Nova Condensed may also be used
when space is an issue.

Aa

SAMPLES

LIGHT
ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijkimnopgrstuvwxyz

0123456789 ?@#$%"&*()_+<>/

REGULAR
ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopqgrstuvwxyz

0123456789 ?@#$%"&*()_+<>/

ITALIC
ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijkimnopqrstuvwxyz
0123456789 17@#$%"&*()_+<>/

Lora

This classic serif font is best known for its
balance and readability. This font can be used for
body copy and headlines. It has three variations.

@ « CITY OF TIGARD - BASIC BRANDING BOOK

REGULAR
ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopqrstuvwxyz

0123456789 12@#$% " &*()_+<>/

BOLD
ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopgrstuvwxyz

0123456789 1?@#$%~&*()_+<>/

BOLD ITALIC
ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopqrstuvwxyz
0123456789 12@#S% "~ E*()_+<>/



PHOTOGRAPHY @00

At the core of visual storytelling, good photography allows the City brand to
express itself in an authentic and compelling manner. Every photo should
communicate the value of connection - demonstrating a connection to Tigard. All
images used must be professional quality and local. Capturing real-life situations is
preferred over staged scenes.

People

All photos of people should capture them in a manner that shows connection in a
natural setting. This may be a connection with a physical object, other people, an
environment, etc. The quality of the interaction will begin to tell the story, increasing
the value of the message.

Environment

To show audiences how amazing our city can be, and encourage a greater personal
connection, all photos of Tigard’s natural environment should capture the beauty

in a way that emphasizes a unique landmark, region, or feature. Unique angles,
cropping and depth of field help to create emotion and inspire connection.

Photography Checklist
« Is the image high quality? (Ex. 1080 pixels wide)

« Has it been cropped to show the primary point of visual interest?

Does the photo actually tell/show the viewer something?

» Does the image accurately represent our city and citizens?

Are we showing the viewer how to do something or receive a service?

Is the image representational without being cliché?

[ & 1ﬂ»§\’(v‘;m.
(PERMIT CENTER

CITY OF TIGARD

- BASIC BRANDING BOOK - 0



SAMPLE WORK @60

Postcards

il £ AR

Help Shape the Future of Parking in Downtown Tigard

3 City of Tigard
e 13125 SW Hall Bivd.

o CiTYOF Tigard, OR 97223
Tlgard www.tigard-or.gov

DOWNTOWN

PARKING

Take the Onlin

VEY

bit.ly/TigardParking

"‘l Complete the survey by
Dec. 15th for a chance

w‘ to win a $50 Gift Card

Reports

Q « CITY OF TIGARD - BASIC BRANDING BOOK



SAMPLE WORK @6 C

% NEIGHBORHOOD

p "JWATCH

=== AR
AGCESSING

TIGARD po
En LICE

Trifold
Brochures

Infographics

JULY 1,2022 - DECEMBER 31, 2022 @
eeting or Exceeding Benchmark - C"" "‘
sis

Equitable

@ staff Diversity — % of 18.7% June 2022
Tigard employees that are 141% June 2021
people of color

12.9% June 2020
19 40/0 12.5% Oct. 2019
.

1 ke '“ﬂﬂ it
'92%

of community has access to

technology and internet services ne«eamm
they need to feel connected Scholarships Awarded
and empowered, equating to $9,000 in total awards

Our Strategic Vision:

An equitable community that is walkable, healthy, and accessible for everyone

JULY 1,2022 — DECEMBER 31, 2022
REPORT CARD B
sinvs | ',x::;:g::iz‘,:e:;:z:;:::“* T.g‘g?d

($) ° 0/t
@ city Bond Rating" ! ]og}llni ‘

Indicates financial health. J
AAAis the top rating. with s

drinking water

e AAA . standards
Palues. | ®B7%

Recreation programs filled
3 0/p Local Rate of to capacity

Unemployment .
®Q98%

of Recreation participants
who had a ‘GOOD’ or
‘VERY GOOD’ experience

Our Strategic Vision:

An equitable community that is walkable, healthy, and accessible for everyone

CITY OF TIGARD - BASIC BRANDING BOOK - @

JULY 1, 2022 — DECEMBER 31, 2022 @
ing or Exceeding Benchmark - C'" "‘
sTHTS

() 82 Pavement

Condition Index

of community within 31 9 Miles
walking distance of of streets without
essential services sidewalks on either side

Park Quality Assessment Score Miles of Trails

660/[] of our community can walk to a developed park

within 10 minutes

Our Strategic Vision:

An equitable community that is walkable, healthy, and accessible for everyone:

JULY 1,2022 — DECEMBER 31, 2022 Y
REPORT CARD &
STATUS ing or Exceeding Benchmark crvor

Tigatd

Library Programs & Attendees

® 404 a6 7,403

Units

i Programs Attendees
inthe
N. pipeline

® Library @ Library ltems
Visitors Checked Out

*BBAZEE~ | iiw| STha

housing to date

@ City Podcast Downloads ® Dollar value of a library card

11,123 | $304 &

Talking Tigard

@ Increased Social Media Presence

) 3 724 Total Followers |
Average number 0O) 8,125 21,559 |
of n’\onlhly communications rj “

from community T 231 2 nons|

Our Strategic Vision:

An equitable community that is walkable, healthy, and accessible for everyone:




SAMPLE WORK @0 C

Flyers

Earth &-Arbor Day
‘Celebration

Celebracion del Dia de la Tierra y del Arbol

Join us in celebrating the beauty of our planet
and the importance of trees on Earth and Arbor Day!
Engaging and educational activities for all ages.

iUnase a nosotros para celebrar la belleza de nuestro planeta y
la importancia de los arboles en el Dia de la Tierra y del Arbol!
Actividades atractivas y educativas para todas las edades.

April 27 | 27 de abril
Bonita Park - 9-11 AM - Free | Gratis

B

PUBLIC WORKS

¥ [ @<

0 U L Trck Meet

Reunion de atletismo juvenil

&

Get ready to witness the future of athletics in action!
Join us for an evening filled with speed, strength, and incredible talent.

jPrepdate para presenciar el futuro del atletismo en accion!
Unete a nosotros para una velada llena de velocidad, fuerza y talento increible.

Free | Ages 6-14 | Twality Middle School

Gratis | Edades 6-14 | Escuela Intermedia Twality

For more information and to register:

Para mds informacion y registrarse:

REGISTRATION RECOMMENDED - REGISTRO RECOMENDADO « WWW.TIGARD-OR. GOV/RECREATION

RS

ARTIN LUTHER KING JR.

3 ~>0) \/ .’S
U NS ERE S
SATURDAY SUNDAY MONDAY
JANUARY 13~ JANUARY 14 JANUARY 15
10AM-12PM 9AM-12PM 9AM-12PM
Egg Hunt Prep “Trail Maintenance with Food Boxes with
@ City Hall Tualatin Riverkeepers Packed with Pride
‘@ Dirksen Nature Park ‘@ Tigard High School
Library Book Cleanup 1PM-2PM
@ Tigard Library. 1PM-3PM Tree Planting
Main Street @ Bonita Park

Cleanup
= @ Main Street
— Downtown
=) Tigard &)
addedls

Join Us

@Tig‘érd MR fe

13125 SW Hall Bivd - Tigard, OR 87223 « wwwigard-orgov - Contact: Alex Richardson S71.288.6653

4 "
swoznd Ave Tigard:

ighlights:
e perences

. Live Interaction®
. presentation®

Games 8BTS

=
Sponsoring Organizations @ Tlgcg?d W

For more information, visit www.tigard-or.gov/PreparednessFair

Digital images for web & social media

Web

June 1- September 1

1 de junio - 1 de septiembre

@ « CITY OF TIGARD - BASIC BRANDING BOOK

Calendar Tile

Department
PageHeader

o At a h

Social Media
X (Twitter)
Post

Faceboo/
Nextdoor
Post

Social Media

Social Media
1080x1080

UNIOR Ra N,

GE
ACTIVITY Bogy
GUARD, 2 opetll

s

June 1- September 1

1de junio - 1de septiembre




TIPS & REMINDERS @6 O

1.

Stay True to the Brand

Use official City fonts, colors, and logos. This makes sure that our
brand looks the same and is trustworthy. People trust information that
looks consistent!

Make it Accessible

Making things accessible is important because it helps everyone! This
includes making sure your design has enough contrast; alternative text
is included on images; digital documents are created so that screen
readers can read out loud to people who can’t see the material.

Think about the Audience

Always think about where people will see your project. This will help
you decide how much text to use, how big the photo or graphics
should be, if the content should be translated in another language or if
you need to add a web link and QR code. Design with the user in mind
and test your designs with real people when you can!

Arrange Things Clearly

Make sure people can see the most important thing in your design. Is
it a picture? A big message? It's okay to use bigger font to show what’s
important. After that, arrange the other content in a logical order.

Keep it Simple

Simple designs help people understand things quickly. People
usually just scan through information, so don’t make your design too
complicated. Keep it easy for them to pay attention. Less is more!

Use White Space

White space, which is the empty area in your design, helps it look
balanced. It also gives people a place to rest their eyes and focus on
what’s important. Make sure your design doesn’t seem too busy. It
should have a good mix of content and empty areas.

If you have questions about branding or
need assistance with your project, please
contact us in Design & Communications.

Communications_Work_Requests@tigard-or.gov

We look forward to working with you!

CITY OF TIGARD - BASIC BRANDING BOOK - G
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