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INTRO
The City of Tigard ’s brand conveys 
our purpose, how we serve the 
community and how we support the 
city’s mission, vision and values. This 
information is intended to help staff 
better serve the public through clear, 
consistent and compelling written 
and visual communication.

This guide provides a framework 
for logo standards, typography, and 
color, and provides examples of the 
system in use. These guidelines will 
help you create materials that are 
distinct and recognizable, visually 
positioning the City of Tigard as 
“an equitable community that is 
walkable, healthy, and accessible 
for everyone.”

The guide is an evolving document.
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City Logo
The City of Tigard’s primary tricolor logo is the most recognizable 
symbol of our brand. It was designed to reflect our community and 
embody the city’s vision to be “An equitable community that is 
walkable, healthy, and accessible for everyone.”

The secondary Logo is the alternate version of our logo that is used 
when horizontal space is limited.

The City of Tigard logos are available in Spanish. (see pg. 7)

Requirements
The primary and secondary logos are the preferred options for use on 
city-branded materials. If necessary, the logo is also available in several 
monotone versions to ensure appropriate contrast on colored or busy 
backgrounds. These versions are available in the city’s branded primary 
blue, black, and white.

THE LOGO

TigardCITY OF

Primary Logo

Secondary Logo
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LOGO STRUCTURE & SIZE

Bowl of the “d”is the 
clear space distance.

Bowl of the “d”is the 
clear space distance.

Clear Space
The City logo must always maintain a minimum distance, or “clear 
space,” from graphics, text elements, and the edges of the paper or 
digital materials to which it is added. To ensure maximum visibility, 
readability, and consistency, this required space is defined by the 
bowl, or lower circular base, of the “d” in “Tigard.” This clear space 
applies to the entire City logo, as illustrated below in gray.

Minimum  
Reproduction Size
In addition to maintaining clear space, the logo’s 
integrity depends on keeping it at a legible 
size. For accessibility purposes, the logo should 
never be used at less than 1.5 inches wide for 
the primary logo and 0.86 inches wide for the 
secondary logo.

1.5 inches wide

0.86 inches wide
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INCORRECT USAGE

Don’t crop the logo.

Don’t change the logo colors 

Don’t add drop shadow to the logo. Don’t remove elements from the logo.Don’t add embellishments to the logo.

Don’t put the tricolor logo on dark colors. Don’t put the white logo on light colors.

Don’t stretch the logo. Don’t tilt or rotate the logo.
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LOGO VARIATIONS

TigardCITY OF

TigardCITY OF

TigardCITY OF

Primary & Secondary Logos 
The primary and secondary logos are the preferred options for use on city-branded materials. If necessary, the logo is also 
available in several monotone versions to ensure appropriate contrast on colored or busy backgrounds. These versions are 
available in the city’s branded primary blue, black, and white.

Spanish Logos 
These logos are for use with materials 
translated from into Spanish. TigardCIUDAD DE

TigardCIUDAD DE
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BRAND COLORS

Tigard Blue

Pantone 281
CMYK 100 | 72 | 0 | 32
RGB 0 | 61 | 125
Hex #003D7D

Tigard Green

Pantone 362
CMYK 70 | 0 | 100 | 9
RGB 74 | 169 | 66
Hex #4AA942

Pantone 7548 U
CMYK 2 | 18 | 98 | 0
RGB 250 | 203 | 17
Hex Code: FACB11

Pantone 325C
CMYK 65 | 0 | 51 | 0
RGB 75 | 191 | 171
Hex Code: 4BBFAB

Pantone 7683 C
CMYK 79 | 51 | 13 | 1
RGB 65 | 115 | 167
Hex #4173a7

Pantone 362
CMYK 0 | 56 | 87 | 0
RGB 245 | 137 | 59
Hex #F5893B

Primary Palette

Accent Colors

Color is our second most important brand element. Pairing our logo with a consistent color palette is the single best way to 
develop brand awareness for the City of Tigard.

The City of Tigard’s primary color is the 
Tigard Blue and should be the main 
color used for all branded materials. The 
secondary color of Tigard Green is also 
to be used, but not as prominently as 
the Tigard Blue. The remaining accent 
color palette serve as support and have 
limited use.

Orange Aqua Gold
Medium 
Blue
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TYPOGRAPHY*

*

LIGHT
ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopqrstuvwxyz
0123456789 !?@#$%^&*()_+<>/

REGULAR
ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopqrstuvwxyz
0123456789 !?@#$%^&*()_+<>/

ITALIC
ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopqrstuvwxyz
0123456789 !?@#$%^&*()_+<>/

REGULAR
ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopqrstuvwxyz

0123456789 !?@#$%^&*()_+<>/

BOLD
ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopqrstuvwxyz

0123456789 !?@#$%^&*()_+<>/

ITALIC
ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopqrstuvwxyz
0123456789 !?@#$%^&*()_+<>/

Aa

Aa

Segoe UI
Segoe UI is a Microsoft sans-serif font. It was 
designed to be user-friendly and legible. This 
font may be used for body copy and headlines 
when preparing  documents for print if users do 
not have access to Adobe fonts.

Lato
Lato is a versatile sans-serif font that is well-
suited for both print and digital media. This font 
is also for users who do not have access to 
Adobe fonts.

Please note that these 
fonts are only substitutes 
for those users who 
don’t have access to 
Adobe fonts. If you are 
an Adobe Creative Suite 
user, please use the 
fonts on the next page.
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TYPOGRAPHY
LIGHT
ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopqrstuvwxyz
0123456789 !?@#$%^&*()_+<>/

REGULAR
ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopqrstuvwxyz
0123456789 !?@#$%^&*()_+<>/

ITALIC
ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopqrstuvwxyz
0123456789 !?@#$%^&*()_+<>/

REGULAR
ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopqrstuvwxyz
0123456789 !?@#$%^&*()_+<>/

BOLD
ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopqrstuvwxyz
0123456789 !?@#$%^&*()_+<>/

BOLD ITALIC
ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopqrstuvwxyz
0123456789 !?@#$%^&*()_+<>/

Aa

Aa

Proxima Nova
This Adobe sans serif font is intended for body 
copy and text applications. The full typeface 
family includes sixteen fonts. Eleven point is the 
acceptable standard font size.

Proxima Nova Condensed may also be used 
when space is an issue.

Lora
This classic serif font is best known for its 
balance and readability. This font can be used for 
body copy and headlines. It has three variations.

SAMPLES
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PHOTOGRAPHY
At the core of visual storytelling, good photography allows the City brand to 
express itself in an authentic and compelling manner. Every photo should 
communicate the value of connection - demonstrating a connection to Tigard. All 
images used must be professional quality and local. Capturing real-life situations is 
preferred over staged scenes. 

People
All photos of people should capture them in a manner that shows connection in a 
natural setting. This may be a connection with a physical object, other people, an 
environment, etc. The quality of the interaction will begin to tell the story, increasing 
the value of the message. 

Environment
To show audiences how amazing our city can be, and encourage a greater personal 
connection, all photos of Tigard’s natural environment should capture the beauty 
in a way that emphasizes a unique landmark, region, or feature. Unique angles, 
cropping and depth of field help to create emotion and inspire connection. 

Photography Checklist 
•	 Is the image high quality? (Ex. 1080 pixels wide)  

•	 Has it been cropped to show the primary point of visual interest? 

•	 Does the photo actually tell/show the viewer something?  

•	 Does the image accurately represent our city and citizens?  

•	 Are we showing the viewer how to do something or receive a service?  

•	 Is the image representational without being cliché? 
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13125 SW Hall Blvd. ∙ Tigard, OR 97223
www.tigard-or.gov

SAMPLE WORK

FY 2024-2025

A D O P T E D

BUDGET

SURVEY

D O W N T O W N

PARKING

Help Shape the Future of Parking in Downtown Tigard 

City of Tigard
13125 SW Hall Blvd.
Tigard, OR 97223
www.tigard-or.gov

<<NAME>>
<<ADDRESS>>
<<CITY, STATE, ZIP>>

Complete the survey by 
  Dec. 15th for a chance     
   to win a $50 Gift Card

SURVEY

D O W N T O W N

PARKING

bit.ly/TigardParking

$50

Reports

Postcards
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SAMPLE WORK

City of Tigard
TIGARD POLICE DEPARTMENT

13125 SW Hall Boulevard, Tigard, Oregon 97223

H I R I N G
RECRUITMENT INFORMATION

TIGARD POLICE

TIGARD POLICE DEPARTMENT

Our Mission
To protect and serve all who live, work and 

play in the City of Tigard.

Our Vision
Tigard Police are the guardians of the

community. We are an engaged, resilient

and progressive department working to

make Tigard safer and more livable.

Our Values
Attitude • Leadership • Integrity

Service • Teamwork

If you're someone who does the right thing 

even when no one's watching, we want you 

to join our team.

About Our City
Tigard is a suburb of the Portland metro

area and the perfect place for families to

enjoy all the Pacific Northwest has to offer.

Our exciting and diverse community is

made up of roughly 55,000 residents with a

daytime population closer to 100,000.

We're an hour from the Oregon coast. We're 

an hour from Mt. Hood. Ready to explore the 

Central Oregon desert? It's an easy 2-hour 

drive. There is always an adventure right 

around the corner when you live in Tigard.

Questions?
Email AskTigardPolice@tigard-or.gov

or contact Human Resources at

503-718-2813

NEIGHBORHOOD

TIGARD POLICE DEPARTMENT

City of Tigard
TIGARD POLICE DEPARTMENT

13125 SW Hall Boulevard, Tigard, Oregon 97223

W A T C H

Neighborhood 
Watch Signs
After your Neighborhood Watch 
training and commitment to  
organizing your neighbors, TPD  
will work with you on getting a  
sign installed in your neighborhood. 

Keeping the Watch Going
The strongest groups are ones that persist over 
time, where neighbors continue to get to know each 
other, the routines of the neighborhood and build 
stronger connections. 

Yearly neighborhood gatherings are key to the success 
of a Watch – whether you get neighbors together 
for an ice cream social, barbecue, block party or 
National Night Out party, or a meeting focused on a 
topic of interest to your neighbors such as emergency 
preparedness. Build in time for neighbors to be able to 
connect, which may include ice breaker activities. 

Please consider that there are neighbors who 
don't want to participate in the Watch who may be 
interested in attending a gathering.  

When more than one neighbor is willing to coordinate 
the group and gatherings, the Watch is also likely to 
continue to thrive. If people can rotate taking on some 
of the tasks, no one person must do all the work to 
keep it going. 

All the effort is worth it! Community members who 
connect with their neighbors tend to enjoy their 
neighborhood more and have pride in where they live. 
They are also more likely to work together to address 
crime and livability impacts to their neighborhood. 

Questions?
Tigard Police: 
AskTigardPolice@tigard-or.gov  •  503-718-2814

NEIGHBORHOOD
CRIME WATCH

WE IMMEDIATELY REPORT  
ALL SUSPICIOUS ACTIVITIES  

TO OUR POLICE DEPARTMENT

Trifold  
Brochures

Infographics

ACCESSINGTIGARD POLICE

TIGARD POLICE DEPARTMENT

City of TigardTIGARD POLICE DEPARTMENT13125 SW Hall Boulevard, Tigard, Oregon 97223

S E R V I C E S

Where can I find out more about the City of Tigard’s traffic cameras? Visit: www.tigard-or.gov/PhotoTrafficEnforcement
How do I report abandoned autos or ongoing speeding and traffic safety concerns in Tigard?  You can report online here: www.tigard-or.gov/ReportTrafficSafetyConcern

How do I find out if my car was towed by Tigard Police Department? Call 503-639-6168 and choose option 5

How do I renew or apply for an alarm permit?Call 503-718-2565 or visit www.tigard-or.gov/alarmpermits

How do I organize a Neighborhood Watch, a safety training or ask Tigard Police to attend a community event? Call 503-718-2814 or email  AskTigardPolice@tigard-or.gov

Where can I file a commendation or complaint about Tigard Police staff? Visit www.tigard-or.gov/pd_feedback

What are phone numbers for regional crisis and resource lines?
⊲ Mental Health Crisis Line:  503-291-9111

⊲ Domestic Violence Resource  Center Crisis Line:  503-469-8620
⊲ Sexual Assault Resource  Center Crisis Line:  503-640-5311

⊲ Drug and Alcohol Helpline:  800-923-4357
⊲ Child Abuse Hotline:  1-855-503-7233

⊲ Social Services Resources (not 24/7):  2-1-1 or 21 1 info.org
⊲ Safe Oregon to report student/school  safety concerns:  safeoregon.com • 844-472-3367 • tip@safeoregon.com

⊲ Non-emergency Bias Response Hotline:  1-844-924-2427 
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SAMPLE WORK

YOUTHTrack Meet

Get ready to witness the future of athletics in action!  
Join us for an evening filled with speed, strength, and incredible talent.

¡Prepárate para presenciar el futuro del atletismo en acción!
Únete a nosotros para una velada llena de velocidad, fuerza y   talento increíble.

JULY 18 • 6 PM
Free | Ages 6-14 | Twality Middle School

Gratis | Edades 6-14 | Escuela Intermedia Twality

REGISTRATION RECOMMENDED • REGISTRO RECOMENDADO • WWW.TIGARD-OR.GOV/RECREATION

For more information and to register:

Para más información y registrarse:

Reunión de atletismo juvenil

Join us in celebrating the beauty of our planet 
and the importance of trees on Earth and Arbor Day! 

Engaging and educational activities for all ages.

PARKS & REC
TIGARD

TIGARD PARKS & REC PRESENTS OUR

¡Únase a nosotros para celebrar la belleza de nuestro planeta y 
la importancia de los árboles en el Día de la Tierra y del Árbol! 

Actividades atractivas y educativas para todas las edades.

April 27 | 27 de abril 
Bonita Park • 9-11 AM • Free | Gratis

PUBLIC WORKS
For more information, visit www.tigard-or.gov/PreparednessFair

COMMUNITY
PREPAREDNESS FAIR

Highlights
:

• Hands on Experiences

• Live Interactions

• Presentations

• Games & Big Trucks

Cook Family Park • 17005 SW 92nd Ave • Tigard, OR 97224

T I G A R D

PUBLIC WORKS DAY
AND

6 – 9:00 PM

F R I D A Y

JULY 19
Sponsoring Organizations

Cook Family Park • 17005 SW 92nd Ave • Tigard, OR 97224

SATURDAY

JANUARY 13
SUNDAY MONDAY

JANUARY 14 JANUARY 15

The Tigard community is coming together to honor Dr. Martin Luther King Jr. over the January 13-15 
federal holiday weekend through a series of volunteer activities supporting our local nonprofits, parks, 
and events. For more event information, visit www.tigard-or.gov/MLK

13125 SW Hall Blvd • Tigard, OR 97223 • www.tigard-or.gov • Contact: Alex Richardson  971.288.6653

10AM–12PM
Egg Hunt Prep 

@ City Hall

2PM–4PM
Library Book Cleanup 

@ Tigard Library  

9AM–12PM
Trail Maintenance with  
Tualatin Riverkeepers  
@ Dirksen Nature Park

1PM–3PM
Main Street  

Cleanup  
@ Main Street 

Downtown  
Tigard

9AM–12PM
Food Boxes with  

Packed with Pride  
@ Tigard High School

1PM–2PM
Tree Planting  
@ Bonita Park

Sign up to attend any or all events here:
https://forms.office.com/g/hSL4PFcznDTigardCITY OF

MARTIN LUTHER KING JR.

MLK
OFWEEKEND  SERVICE

Join Us

Flyers

Digital images for web & social media

Web
Calendar Tile

Social Media
X (Twitter) 
Post

Social Media
1080x1080

Social Media
Faceboo/ 
Nextdoor 
Post

Web
Department 
PageHeader
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TIPS & REMINDERS
1.	 Stay True to the Brand

Use official City fonts, colors, and logos. This makes sure that our 
brand looks the same and is trustworthy. People trust information that 
looks consistent!

2.	 Make it Accessible
Making things accessible is important because it helps everyone! This 
includes making sure your design has enough contrast; alternative text 
is included on images; digital documents are created so that screen 
readers can read out loud to people who can’t see the material.

3.	 Think about the Audience
Always think about where people will see your project. This will help 
you decide how much text to use, how big the photo or graphics 
should be, if the content should be translated in another language or if 
you need to add a web link and QR code. Design with the user in mind 
and test your designs with real people when you can!

4.	 Arrange Things Clearly
Make sure people can see the most important thing in your design. Is 
it a picture? A big message? It’s okay to use bigger font to show what’s 
important. After that, arrange the other content in a logical order.

5.	 Keep it Simple
Simple designs help people understand things quickly. People 
usually just scan through information, so don’t make your design too 
complicated. Keep it easy for them to pay attention. Less is more!

6.	 Use White Space
White space, which is the empty area in your design, helps it look 
balanced. It also gives people a place to rest their eyes and focus on 
what’s important. Make sure your design doesn’t seem too busy. It 
should have a good mix of content and empty areas.

If you have questions about branding or 
need assistance with your project, please 
contact us in Design & Communications.

We look forward to working with you!

Communications_Work_Requests@tigard-or.gov
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